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Did You Know?

This quote inspired REVOLVE
to cover sustainability from
different perspectives:

“To understand our
world, we must use a
revolving globe and look
at the earth from various
vantage points.”

Ryszard Kapuscinski,
Another Day of Life, 1987



INTRODUCTION

About

Founded in 2010, REVOLVE is a media
group communicating sustainability.

We cover nature, energy, mobility, and water
in our award-winning magazine, special
reports, podcast, and websites.

Our thriving headquarters is in Brussels with
a Mediterranean office in Barcelona and
revolving outposts in Beirut, Delhi, Lisbon,
and Madrid.

This regional diversity strengthens
REVOLVE’s ability to explore its five
core themes from multiple angles—
policy, technology, innovation, science
and society—across our ongoing series
and print magazine.
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https://revolve.media/

GLOBAL AUDIENCE REVOLVE

Our Main
Audience

We engage a powerful and diverse audience
of professionals that are multicultural, digital
savvy, and very climate conscious.

In 2025, our audience is a majority women
and mostly between 25-35

years old.
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GLOBAL AUDIENCE REVOLVE

REVOLVE offers the opportunity to be seen in Europe, MENA,

]
D e I I I O g ra p h I CS and India, with strong online visibility in the Americas as well.

Over the past decades (2015-2025), we have reached an
| audience of +2.5 million visitors, viewers, readers, and

Aggregate audience localisation from Linkedin, Instagram and REVOLVE website participants via our magazine exhibitions. and events.
Sources: REVOLVE / LinkedIn / Instagram / Google Analytics ’ ’
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GLOBAL AUDIENCE REVOLVE

E n a e I I l e nt Annual audience of +300,000 people across REVOLVE channels.
Sources: Instagram / Google / LinkedIn / YouTube / HubSpot

revolve.media Social Video & audio Newsletter
300K 6 11K in 290K O 5,700 ™
Users LinkedIn followers Video views Subscribers to the monthly

inbox newsletter

384K R 3.1K © 1,354 © 3,685 in

Visits Facebook followers YouTube subscribers Subscribers to the monthly

LinkedIn newsletter

522K 2521 G 1,380 & ©

Pageviews Instagram followers Podcast listeners

75K G

Instagram views
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GLOBAL AUDIENCE

Our Events,
Your Visibility

As a media partner to leading sustainability events and projects,
REVOLVE offers the opportunity to be seen by industry experts,
decision-makers, and like-minded sustainability peers. Through
our flagship projects and initiatives, we have engaged more than
10,000 participants across high-impact events worldwide.

Have the chance to increase your outreach and visibility during
these international events.

+ Audience range: 500 - 25,000+ participants

For more details, visit: revolve.media/events

Request a full list of the events that REVOLVE supports:
partnerships@revolve.media
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+2,500 Experts
to Your Reach

REVOLVE offers access to a growing community of experts
and contributors who share interviews, opinions, and features,
offering accurate insights into sustainability’s challenges and
opportunities.

Through our flagship quarterly magazine, you can reach up to
2,500 experts, and boost your visibility.

If you are a sustainability professional, you can join our
Community of Sustainability Experts.

Source: HubSpot + Projects



https://agency.revolve.media/sustainability-experts-form/
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GLOBAL AUDIENCE REVOLVE

AMWAJ Alliance,
Our Mediterranean network

AMWAJ is an initiative by REVOLVE that brings together and curates a community of media
professionals and organisations united by a shared mission: to advance communication on
sustainability and environmental issues across the Mediterranean, with a particular focus
on water-related challenges

AMWAJ has a network of 22 media partners around the Mediterranean and

seven members, which are leading organisations in the region in the
water, sustainability and ecosystem protection sector.
Annual audience of +34,000 people across AMWAJ channels. ‘

For more details, visit:

amwaj-alliance.com



https://amwaj-alliance.com/
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DIGITAL ECOSYSTEM

REVOLVE.
MEDIA

Our main website offers the opportunity to be seen
in these top 10 countries around the world:
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DIGITAL ECOSYSTEM

Everything |Is Changing

Launched in spring 2025, our podcast engages sustainability experts to share their insights into solutions
that exist today and ways forward for implementing societal shifts that matter.

Availableon: © @ O

Daniel Nardin
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Everything Is Changing

To view the full series, visit: everythingischanging.eu
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https://open.spotify.com/show/05OZatkLedphqFyVdRjyel
https://podcasts.apple.com/be/podcast/everything-is-changing/id1810665530
https://www.youtube.com/@revolvegroup/podcasts
https://everythingischanging.eu   
https://revolve.media/

DIGITAL ECOSYSTEM

REVOLVE
Sustainability
360°

A monthly newsletter by REVOLVE highlighting the people
and projects making sustainability a reality around the world.
You can feature your work and gain visibility with our loyal
subscribers via LinkedIn or email.

Discover more

WView in browsar

REVOLVE

Communicating Sustainability

Out of Sight,
Out of Mine?

g Ocean Ry diation of Underwater Munitions

Welcome to L] ility 360°

Out of Sight, Out of Mine? - On Wednesday 17 December from 17:00 - 18:00
at the Press Club in Brussels, REVOLVE and JPI Oceans are bringing together
leading experts. policymakers, and research initialives 1o advance safe, sustainabie
solutions tor the detection and remediation of underwater munitions,

Members of the media are invited 1o join this exclusive event to leam how European

ation and culting-edge are haiging turn & hidden ervircnmantal
hazard into an opportunity bor sciontfie and policy ladership,
Register here,

In this issun, we Sravel to Helsink for ATLAS2S, axplone B role that beauty plays in
the circular wconomy. rewview the EU's Fusion Siralegy and Marine Siralegy
Directive, as well as anabyse how the EU can decarbonise road transport. Lastly, we
discover ihe Earh's Irozen shiskd: the cryosphere, through our VIEWS photio essay.

Hapgy reading!

What's New This Month

The Arclic Faces the Climate Truth

R T

B HEWSLETTER
o Sustainability 360°
Discover the Latest REVOLVE projects,

srtiches and events,

@ iy BEVOLYE
+ Subseribe Share

35 editons

Out of Sight,
Out of Mine?

REVOLVE

g Ocean Rer afl

Strengthening Vulnerable Communities
Against Climate Hozards: Building
Resilience to Climate Hazards

, 12 November 2025

eco

Welcome to the Sustainability 360* Newsletter!
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DIGITAL ECOSYSTEM REVOLVE

Youlube

A library of short documentaries,
explainer videos, project playlists
and event highlights.

Most Popular Series

* Beyond the Basics
Technical explainers to enhance
science communication.

This means hydrogen can be stored

+ Policy Insights
The pulse of the Brussels Buble with
European decisions-makers.

INSULATION PHOTOVOLTAICS



https://www.youtube.com/@revolvegroup
https://revolve.media/beyond
https://revolve.media/insights
https://youtu.be/R5KUx15eYEk?si=hqIPK8MXHne44hLv
https://youtu.be/R5KUx15eYEk?si=WTwNRlUQ_Lvar859
https://www.youtube.com/watch?v=rCA_wA5BTQY
https://youtu.be/R5KUx15eYEk?si=WTwNRlUQ_Lvar859
https://revolve.media/

DIGITAL ECOSYSTEM

LinkedIn

LinkedIn is REVOLVE’s flagship social media channel,
where our content, insights and opportunities reach the
most engaged audience of professionals and industry
leaders. Thought leaders use it to connect, exchange
ideas and amplify their impact, making it the hub for
our most meaningful social media engagement in the
sustainability and media sectors.

REVOLVE
11,004 followers

e ©

Taxation is no longer just about revenue. It is about design.

India is not just incentivising mobility; it is actively engineering a new

| REVOLVE

How Tax Reform Is
Shaping Sustainable
Mobility in India

INTERVIEWS
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Farmers and researchers on the island are teamin:
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https://www.linkedin.com/company/revolve-group
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Instagram

A channel for youth showcasing
sustainability practices and projects.

Bluesky

DIGITAL ECOSYSTEM

REVOLVE

Tech Meets
the Tide

Empowering Communities

to Face Urban Flooding

October 15 2025
10h00 CET

o
Everything Is Changing VIEWS

Episode #16

Can COP30 Save
the Amazon?

Daniel Nardin

We’ve launched a fresh channel dedicated to amplifying the voices of journalists and
sustainability experts. With 50+ followers of early adopters and growing, join us for a

unique opportunity to connect with thought leaders on the front lines of the climate

conversation.

[Started April 2025]


https://www.instagram.com/revolvemedia?igsh=MTBhbGVpdmN6MXZ0NA==
https://bsky.app/profile/revolve.media
https://revolve.media/
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Quarterly
Magazine

REVOLVE is our flagship magazine published with the start of
every season, bringing sustainability to the forefront since 2010.
100-pages of special guest editorials, features, interviews, photo
essays, and reviews all about sustainability.

We connect stakeholders with a network of industry leaders,
offering visibility, strategic insights, and the chance to shape the
sustainability and media conversation.

Submit your ideas to be published at REVOLVE:
revolve.media/contribute



https://revolve.media/contribute
https://revolve.media/

Our Distribution

Annual distribution of over 2,000 print copies and more than
10,000 PDF downloads, plus special reports with over 4,500
copies.

Through our network of targeted media partnerships, REVOLVE
Magazine is showcased at some of the world’s top sustainability
events from European Sustainable Energy Week and EU
Green Week to the World Future Energy Summit, Smart City
Expo, European Hydrogen Week, Enlit Europe, and more. We
also ensure special distribution to leading institutions including
the European Parliament, European Commission, Union for
the Mediterranean, World Bank, Asian Development Bank, and
European Investment Bank, plus our esteemed Project Partners.

REVOLVE Magazine is printed on 100% PEFC- certified recycled
paper with fully offset CO, emissions and distributed using low-
impact delivery methods. Local printing and regional distribution
further reduce transport emissions while supporting local
printers globally.

PRINT PUBLICATIONS
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Special
Reports

REVOLVE also develops special reports
in partnership, focusing on country
stories and solutions, or highlighting
sustainable solutions from industry
leaders.

To download reports, visit:
revolve.media/kiosk/reports

To promote your industry, contact:
editors@revolve.media

PRINT PUBLICATIONS REVOLVE
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Let’s Work
Together

For promotional options, visit:
Pricing Specifications

Interested in events promotion:
Contact Tessa, our Events & Media Partnerships Manager
partnerships@revolve.media

Interested in media inquires?
Contact Hollie, our Media Relations Manager
press@revolve.media

CONNECT



https://revolve.media/wp-content/uploads/2025/10/REVOLVE-Pricing-Specifications-2025-.pdf
mailto:partnerships%40revolve.media%20?subject=
mailto:press%40revolve.media%20%20?subject=
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